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Abstract
The system of trade and commercial ethics in the Prophetic era was not merely a
means of economic activity but was firmly grounded in principles of morality, justice,
and social welfare. Under the leadership of Prophet Muhammad, commerce was
organized to be lawful, transparent, and aligned with human welbeing, ensuring not
only wealth generation but also the establishment of social justice and trust. Traders
in this era were encouraged to uphold honesty, maintain accurate wdits and
measures, adhere taguality standards, and avoid unjust profits, thereby fostering
transparency and confidence in commercial relations. Practices such as usury,
hoarding, and deceit were strictly prohibited in the marketplace, while traders were
urged to conduct business withintegrity and benevolence, promoting both social
stability and economic growth. The Prophet personally exemplified these
principles, demonstrating fairness, honoring promises, and protecting the rights of
weaker parties, thereby laying the foundation fo societal trust. Commercial ethics
also emphasized compassion and generosity, including fair treatment of the poor and
needy, equitable pricing, and providing concessions to those in need. This system
cultivated not only personal honesty among traders buflso strengthened social
cohesion and brotherhood. Contracts and promises held central importance in
Prophetic commerce, as breach of trust or deception led to economic and social
distrust. Additionally, commercial competition was regulated within ethicallimits to
prevent harmful strategies that could unjustly enrich or exploit others. Trade in this
era also facilitated the fair distribution of wealth, alleviation of poverty, and
opportunities for social welfare. The purpose of this study is to understandhat
commerce in the Prophetic era was not merely a financial transaction but a
comprehensive economic system closely integrated with ethics, justice, integrity, and
social well-being. This system proved successful in its time and continues to serve as
aguiding model for contemporary society, especially in contexts where deceit, usury,
and exploitation are prevalent. This paper will explore these principles, their practical
manifestations, and their impact, aiming to understand the moral and social
dimensions of Prophetic commerce in a modern context and to derive actionable
guidelines from them.
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